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Er Dear stakeHolDers:

The economic, environmental and social implications of business are 
more important than ever. In a world where populations are growing, 
natural resources are stressed, communities are forced to do more with 
less and our consumers’ expectations are expanding, we understand 
that sustainability is core to our business continuity and how we create 
long‑term value. 

This report is a reflection of the efforts being made today by the dedicated men 
and women of The Coca‑Cola Company and our bottling partners around the 
world. Indeed, it is our bottling partners who are responsible for implementing 
so many of our shared plans. Without their contribution, advancing this 
important work would not be possible. 

The foundation of this work is a systemwide sustainability framework called  
LIVE POSITIVELY, built on our commitment to making a positive difference in the 
world. LIVE POSITIVELY is embedded within our entire business at every level.

We launched LIVE POSITIVELY three years ago with the understanding that 
we would focus our energy and efforts in the areas where our business has 
the opportunity to make the greatest contribution to communities worldwide 
and create value for our Company. So, we reevaluated our programs and we 
narrowed our focus. In the environmental space, we focus on water, recycling 
and managing our carbon emissions. In the active healthy living arena, we focus 
on physical activity and nutrition education and providing a variety of quality 
beverages to consumers. In the workplace, we focus on protecting human rights, 
creating safe, healthy workplaces for our associates, ethically sourcing materials 
in our supply chain and championing diversity. And, in building sustainable 
communities, we focus on supporting economic opportunity and empowerment. 
We have defined principles and set aggressive goals for each focus area, and 
we are committed to sharing our plans, success stories and opportunities 
for improvement. 

LIVE POSITIVELY also is an integral component of our 2020 Vision—our roadmap
for winning together with our bottling partners—and is a part of our business 
planning process. The only way we will meet the goals and growth targets 
outlined in our 2020 Vision is by creating and maintaining a sustainable business. 
We recognize the need to create innovative new products, packaging and systems; 
strengthen the world’s most advanced supply chain; enhance our presence in 
communities and manage our impact on the world’s natural resources. We  
also need to manage the issues we face, including the growing concerns over 
obesity, and continue to take a leadership role in developing programs and 
partnerships that are part of the solution. That is what sustainability is all about—
ensuring we are here today, tomorrow and for another 125 years. 

Ghazia
Line

Ghazia
Highlight

Ghazia
Highlight

Ghazia
Line

Ghazia
Line

Ghazia
Text Box
Environmental         Focus

Ghazia
Text Box
 Social     Focus



 2009/2010 Sustainability Review 3

muhtar kent 
Chairman of the Board of directors and Chief Executive Officer  
december 2010

In Churchill, Manitoba, Canada—the polar  
bear capital of the world—Muhtar traveled with 
our global conservation partner World Wildlife 
Fund (WWF), learning about the impacts of 
climate change. We are working with WWF  
on projects around the world to further our 
environmental understanding and progress. 
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Two examples of our sustainability advancement are our new PlantBottle™ 
packaging and our “5 by 20” initiative. We launched PlantBottle packaging in 
certain markets with Coca‑Cola® and Dasani® brands in 2009, and we made the 
commitment to expand our use of the innovation to more than 2 billion bottles 
this year. The technology reduces our use of petroleum‑based materials in our 
PET packaging by up to 30 percent and is the first PET plastic beverage bottle 
made from renewable resources that can be recycled in the existing recycling 
infrastructure. We will continue to invest in PlantBottle packaging and introduce 
it to new markets and beverages in the coming years. We announced “5 by 20” in 
September 2010. “5 by 20” is our commitment to empower 5 million women inside 
and outside the Coca‑Cola system by 2020, and support their growth, innovation, 
education and prosperity. I am confident this initiative will strengthen economic 
opportunities for women in the communities we serve and help us grow our 
business in markets around the world. I am personally championing this initiative.

We have always linked the success of our business to the strength of the 
communities in which we operate. If they aren’t thriving, there is a strong 
likelihood that our business will suffer. The decisions we make are related to 
building more sustainable communities and earning our social license to operate—
an intrinsic value of sustainability. I see maintaining our social license to operate 
as a responsibility of every associate in the Coca‑Cola system, and it starts with 
me. As much as my title is Chairman and Chief Executive Officer, it is equally as 
much CSO—Chief Sustainability Officer. And it is a responsibility I am keenly 
aware of and am stewarding every day. 

In the pages of this report you will see our sustainability strategy, goals, 
progress and areas for improvement. You also will learn about some of our key 
partnerships and the rationale for what we do and why we do it. We are today, 
and always will be, a company committed to making a positive difference in 
the world, and we are working every day to deliver on this commitment.

Very truly yours,
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