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External Assurance Statement and Commentary 

Introduction 

Centrica has commissioned The Corporate Citizenship Company to provide it with external assurance and 

commentary on its Corporate Responsibility Report 2005. Centrica’s management has prepared the report and is 

responsible for its contents. Our objectives were to review and advise on aspects of its contents and presentation, to 

conduct selected checks to underlying corporate records, and to provide this statement for which we have sole 

responsibility. 

 

The Corporate Citizenship Company is a specialist management consultancy advising corporations who seek to 

improve their economic, social and environmental performance around the world. A detailed note describing our 

relationship with Centrica and the assurance process we have adopted appears at the end of this statement. Further 

information about ourselves, our key personnel and our clients is available on our website (www.corporate-

citizenship.com). 

Our opinion 

In our opinion, the report provides a fair and balanced representation of the progress Centrica is making in living out 

its commitments to corporate responsibility. Where gaps in available performance data and stakeholder views on 

material issues exist, they are identified by us below. 

In forming our opinion and making our comments, we have had regard to the principles underlying the international 

assurance standard AA1000 (www.accountability.org.uk) notably concerning materiality, completeness and 

responsiveness. We have also had regard to the 11 reporting principles judged essential by the June 2002 GRI 

guidelines (www.globalreporting.org). 

 

Commentary 

A corporate responsibility report should explain how the company impacts on society, looking at all the important 

economic, social and environmental concerns of its stakeholders. It should show how crucial decisions are made and 

differing interests balanced. Honest about shortcomings, it should demonstrate how the organisation is responsive, 

by listening, learning and improving. 

Against this goal, we believe Centrica’s third corporate responsibility report marks a clear step forward on previous 

years. Specifically, the new format gives a more complete picture of the company and its material impacts. 

Importantly, it allows specialists to drill down into issues that are of particular interest to them. 

 

By highlighting the three areas where its impacts are most significant - climate change, vulnerable customers and 

health and safety - Centrica has tackled critical issues head on. This responds to views expressed by stakeholders 

who said they would like the company to be clearer about the key effects of its operations. Last year we said that the 

Company should formalise its stakeholder engagement into corporate decision-making and make the process and the 

results of the consultation more transparent. This report, in detailing particular stakeholder engagements, moves 

substantially towards achieving this. 
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The report also gives a more comprehensive overview of the business, providing readers with a much better idea of 

the Company’s operations, activities and locations. The inclusion of a section on economic impacts is welcomed, as 

is a clear statement of economic value-added. This helps to identify the stakeholders who benefit financially from 

the Company’s operations. We believe that corporate responsibility reports should provide a balanced view of a 

company’s social, environmental and economic impacts and too often the economic section is neglected. Centrica 

has taken some good steps towards redressing that imbalance. 

 

Following recommendations made in last year’s assurance statement, the new report includes better performance 

data, more robust targets and clearer commitments, in relation to each of its stakeholder groups. For example, 

Centrica has provided important information about how it is meeting the Renewables Obligation, mandated by the 

UK government, through its development of alternative energy sources. We also note that the company has included 

information about the energy mix that is used to generate the energy that it sells. 

 

Inclusion of the Company’s “business case” for corporate responsibility helps explain the rationale behind its 

activities. There is also more complete data on customer satisfaction levels, employee engagement and training and 

on human capital management, all of which mark progress regarding Centrica’s approach to reporting on corporate 

responsibility. 

 

The creation of the Board level Corporate Responsibility Committee reflects the importance Centrica is attaching to 

responsible business practices. It is moving from managing specific areas relating to corporate responsibility, such 

as vulnerable customers and health and safety, towards a more cohesive corporate responsibility strategy. Having 

revised the business principles during this reporting period, distributing them throughout the Company will help to 

reinforce this. 

 

 


